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AWARENESS TEST

http://www.youtube.com/watchiv=Ahgbqcgoay4
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INAT TENTIONAL BLINDNESS

MISSING WHAT YOU ARE NOT LOOKING FOR..
= ENRAEIEN IS RIGHT INFERONIFG IS
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IDEATION

Having good
ideas.

IMPLEMENTATION

Getting ideas out
into the world.

Adapted from Brown & Katz, 2009
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America’s diner is always open.
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Chocolate Chip Softball Pancake Build Your Own Jr. Chicken Nuggets Jr. Cheeseburger Spagherti
Pancakes Grand Slam®

Kid Breakfast

ATOR = Build Your Own Jr. Grand Slam®

Pick any 3 items and make it your own: Bacon Strips
(2), Bacon Strip (1) & Sausage Link (1), Egg (1), Egg
White (1), Hash Browns, Sausage Links (2), Silver
Dollar Pancakes (3), Sliced Toast, Turkey Bacon Strips
(2), Yogurt
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“The mission of design thinking is to
translate observations into insights and
insights into products and services that

will improve lives.”

(Brown & Katz, 2009)
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IDENTIFY

INSIGHTS?
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ASKING
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FOEVRERO R AEE VVRIEEL

http://www.youtube.com/watch?v=OORnMYoWX9c
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How the customer How the project leader How the analyst How the programmer How the business
explained it understood it designed it wrote it consultant described it

How the project was " What operations How the customer was How it was supported What the customer really
documented Installed billed needed

B—
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(Fulton Suri, 2000)

“Thoughtless acts are
those intuitive ways
we adapt, exploit, and
react to things in our
environment; things
we do without really
thinking.”

(Wentworth, 2005)

(Fulton Suri, 2000)

©2012, andreas.larsson@design.Ith.se, junjin@zju.edu.cn


mailto:Andreas.larsson@design.lth.se
mailto:Andreas.larsson@design.lth.se

©2012, andreas.larsson@design.Ith.se, junjin@zju.edu.cn


mailto:Andreas.larsson@design.lth.se
mailto:Andreas.larsson@design.lth.se

dschool.stanford.edu

\ E)&PLlCl'F\ !

[TaerT]

©2012, andreas.larsson@design.lth.se, junjin@zju.edu.cn



http://www.piep.se/forskning/projekt/innoplant
http://www.piep.se/forskning/projekt/innoplant
mailto:Andreas.larsson@design.lth.se
mailto:Andreas.larsson@design.lth.se

NEEDFINDING

TRENDWATCHING

TECHWATCHING

e


mailto:Andreas.larsson@design.lth.se
mailto:Andreas.larsson@design.lth.se

NEEDFINDING

W AR BIOHUSIERS INIEEL)

Focus on identifying and understanding
emerging explicit, tacit and latent user needs.
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Note the contradictions between
what people do and what they say.

Listen to people’s
personal stories.

Cast aside your biases,
and listen and observe.

E Look beyond
Distinguish between the obvious.

needs and solutions.

lllustrations reprinted from @issue: The Journal of Business & Design
with permission from publisher Corporate Design Foundation
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TRENDWATCHING

WHERE IS THE WORLD HEADING!?

Focus on identifying and understanding
emerging market and societal trends.
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TECHWATCHING

WHAT CAN TECHNOLOGY DO

Focus on identifying and understanding
emerging technologies.
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INSPIRATION

FORYOUR TEAM PROJECT?
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KEY TAKEAWAYS

| AR R E S E S S STRIMIUL

2. OBSERVE WORKAROUNDS
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KEY READINGS

* Brown, T., Katz, B. 2009. Change by Design: How Design Thinking Transforms

Organizations and Inspires Innovation. New York, NY, USA: HarperCollins.

* Fulton Suri, ]. 2005. Thoughtless Acts? Observations on Intuitive Design. San Francisco, CA,

USA: Chronicle Books.
* Sanders, E. B. N. 2002. From User-Centred to Participatory Design Approaches. In Design

and the Social Sciences, ] Frascara, ed. London, UK: Taylor & Francis.
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